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ENVIRONMENTAL POLICY

Concern for the environment is an integral and fundamental part of Hot Press’ corporate

business strategy.

Hot Press is committed to good environmental management practice and the prevention

of pollution in connection with carrying out its own business operations.

Hot Press shall endeavour to work closely with the relevant statutory bodies to meet all
applicable legislation, regulations and contractual obligations and shall seek to make

continuous improvements to reduce its impact on the environment.

Key Environmental Objectives

» To keep wastage to a minimum and to recycle materials to the maximum

= To aim for zero waste generation at source. Materials will be reused and recycled to
minimise need for waste treatment or disposal and to conserve resources.

= To avoid pollution of air, land and water wherever possible

= To improve the working environment

= To support the local community in its environmental initiatives

= To seek to achieve environmental excellence in all our business operations

» To discuss environmental issues regularly at the highest levels of the company

= To train and regularly consult employees on good environmental practices

= To liaise with suppliers and customers to facilitate the best possible environmental
practices in the manufacturing and installation chain, and promote the recycling of
materials

= To sustain and protect the environment



